Sweden

* 8,115 registered players
e 37clubs

e 220 courts

* 21% are women

* Everyone who works with the federation 50/50% =
26 people (board, office, committees, projects
and national teams)



Communication and brand platform: A why squash platform”. Visibility SoMe. Attractive

product for future sponsors. Website strategy SSqf-IF. =
; |
Club services and regional support: Leader and trainer development, support and advisory j
roles for grants for initiatives W l
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Targeted audiences: Girl squash, 20-40 years, school collaboration, 65+ and junior
development =

More attractive competitive formulas: SSQL, packaging, streaming, SquashLevels, one-day-
tournaments

Influencer initiatives: multicentres, municipalities and the foldable courts






\ 4"-,__ 5 P ':‘ :‘ S ¢
https://www.youtube.com/watch?v=deFwcm
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